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from exceeding target agreements. 
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Editorial

Dear Sir/Madam,

valued partners,

dear VUE members,

For VUE, the defining feature of 2017 was a campaign run to increase public awareness of 

the naturemade star quality seal. As part of the campaign, VUE, together with its members, 

launched a national communications campaign in Switzerland comprising a range of ele-

ments and starting in autumn 2016. A competition, which attracted over 32,000 partici-

pants, was a resounding success. One in ten people in Switzerland has additionally already 

come across an online naturemade advertisement at least once. 

Last year we saw another increase in electricity produced and licensed under the nature-

made basic and naturemade star schemes compared to the previous year, including from 

international power plants. naturemade electricity accounts for almost half of the elec-

tricity produced from renewable sources sold within Switzerland. The licensed volumes for 

the production of biogas and heat also increased. 

Thanks to the environmental improvement fund, investments totalling CHF 40 million have 

been made to improve waterways and landscapes since the naturemade quality seal was 

established. Green power customers therefore enable a large number of projects to be 

completed that will benefit the broader public and our natural environment for years to 

come. VUE has created a platform for connecting projects run by citizens, municipalities 

and environmental organisations with fund operators. As a result, total funding in excess 

of CHF 900,000 was provided for worthy project ideas in 2017.

VUE focused strongly on developing selected business areas in 2017. The operation of the 

efficiency marketplace has, for example, been facilitated by the development of a new 

calculation tool for events. A medium-term biogas strategy has additionally been devel-

oped in close collaboration with VUE partners in the gas industry. 

The future of energy is environmentally friendly, not merely renewable. More and more 

customers share this view, expect high environmental quality and therefore demand 

naturemade quality. Consumers are given this choice by our committed suppliers and 

producers, and our on-site auditors ensure that the promises that VUE gives to the public 

are kept wherever we operate. The most valuable return for so many people’s broad com-

mitment is a strong Swiss quality seal that breaks new ground for a sustainable future.

Brigitt Hausammann	

VUE co-president

Swiss Post Ltd

Markus A. Meier

VUE co-president

BKW Energie AG

Cornelia Brandes

VUE Managing Director



4 VUE Annual Report 2017

Electricity
The full production volume of naturemade-certified elec-

tricity increased again substantially, by just under 6%, to 

13.9 TWh/a in 2017. This growth is due to a number of new 

certifications of electricity production volumes under the 

naturemade basic (+6.7 %) and naturemade star (+2.7 %) 

quality seals. For naturemade basic electricity, new certi-

fications for the Mattmark and Società Elettrica Soprace-

nerina power plants were particularly significant. The 

production volume of naturemade resources star elec-

tricity from waste incineration plants has remained at 

2016 levels. These production volumes still cannot be 

shown in the chart, though. 

As had been expected given the prior development of 

licensing volumes, sales of naturemade electricity in-

creased strongly in 2016 (+41 %) and finished clearly 

above the previous record volumes achieved in 2014. With 

naturemade basic electricity products, the increase by 

almost 2 TWh/a accounted for as much as 50 %. This is 

mainly due to the BKW and SAK power utilities, which 

launched a naturemade basic-certified standard product 

on 1 January 2016. Sales of naturemade star electricity 

products reached 1.1 TWh/a in 2016 and were therefore 

6 % higher than in 2015. Another 0.4 TWh/a of nature-

made star electricity were sold under the funding scheme 

for naturemade basic products.

Share in the Swiss market for electricity 
products from renewable energies 
VUE again conducted a market survey on the sale of elec-

tricity products from renewable energies on behalf of the 

BFE (Swiss Federal Office for Energy) in 2017. The result 

shows that about 25 % of the electricity sold in Switzer-

land in 2016 (14.2 TWh/a) was consciously sourced in 

the form of renewable or green electricity products. 

These sales have increased by 26 % compared to 2015, 

primarily due to the growth in sales of naturemade basic 

products. 

A total of 6.7 TWh/a (47 % market share) was expressly 

ordered in the form of naturemade products. This repre-

sents an increase by 2.4 TWh/a in absolute terms or by 

10 % in market share. Sales of naturemade star green 

power have remained constant at about 1 TWh/a (7 % 

market share). 

The survey also included questions regarding electricity 

volumes sold in the form of standard products without 

opt-out for the first time. As customers purchasing this 

type of product have no option of switching to an elec-

tricity product that is not 100 % renewable, this type of 

sale is not counted towards the market, even though it is 

relevant from an energy policy perspective. In 2016, 

these green default products accounted for an additional 

6.9  TWh/a of renewable electricity supplies.

Certifications 

  �Consciously purchased naturemade  

electricity products �  6.7 TWh/a

  �Consciously purchased renewable electricity  

products, not naturemade-certified �  7.5 TWh/a

  �Not consciously purchased renewable  

electricity products (without opt-out) �  6.9 TWh/a

  �Sales of renewable electricity via supplies  

including non-renewable portions �  15.0 TWh/a

  Sales of non-renewable electricity �  22.1 TWh/a

Source: BFE, 2018: Electricity products from renewable energies – 
the market in 2016

The sales data for 2017 is not yet available.
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electricity products 

from renewable  
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Total end consumption  
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District heat 
The licensed volumes for naturemade district heat pro-

duction have grown slightly overall because naturemade 

star production volumes in the IWB wood-fired power sta-

tion have increased somewhat. naturemade basic produc-

tion volumes in the IWB and Limeco waste incineration 

plants have remained constant compared to the previous 

year, as has the production of naturemade resources star 

district heat at the Thun waste incineration plant. 

All naturemade-certified district heat was again sold via 

IWB as the sole licensee for naturemade-certified district 

heat supplies in 2015. However, sales volumes of the 

naturemade basic product decreased by 9 % in 2016. 

IWB terminated its supply license for naturemade star-

certified district heat with effect from the beginning of 

2017 but stopped marketing naturemade star-certified 

district heat in 2016 already. 

Biogas 
The production of naturemade star biogas increased 

again in 2017 due to higher production volumes generated 

by some plants. At the end of 2017, about 80 % of the 

certified production volume was sourced from plants in 

Germany and Hungary.

Sales of naturemade star-certified biogas products via 

Energie 360° and its sub-licensees increased to 27 GWh/a 

(+ 7 %). Sales volumes are substantially lower than pro-

duction volumes (2017: 582 GWh/a) because naturemade 

star biogas has so far only been sold via biogas-only prod-

ucts. The remaining volumes were marketed as part of 

mixed products together with natural gas and non-

certified biogas. The portion of naturemade star-certified 

biogas of the total biogas sales in Switzerland remained 

constant at about 7 % in 2016.

  star production	   basic and star sales  

  basic production	   basic sales

  resources star production

  star production	   star sales* 

Total licenses �  370

	 of which energy production �  242

	 of which energy supply �  128

New certifications in 2017 �  9

	 of which energy production �  5 (703 GWh/a)

	 of which energy supply �  4 (24 GWh/a)

Recertifications �  87

** 	 2017 data not yet available

Total production and sales volumes (compared to prior year)

Production in 2017 		   15.0 TWh/a �  (+6 %)

	 of which naturemade star 	  3.3 TWh/a �  (+3 %)

	 of which naturemade basic 	  11.5 TWh/a �  (+7 %)

	 of which naturemade resources star 	  0.2 TWh/a �  (+0 %)

Sales in 2016** 		   7.1 TWh/a �  (+39 %)

	 of which naturemade star 	  1.1 TWh/a �  (+5 %)

	 of which naturemade basic 	  6.0 TWh/a � (+48 %)
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* �Sales volumes for 2015 have been corrected from 32 GWh/a 
as shown in the 2016 annual report to 25.3 GWh/a due to an 
adjustment in the accounting period.



6 VUE Annual Report 2017

Communications campaign 

The VUE Executive Office conducted a communications 

campaign in close cooperation with VUE members in 2016 

and 2017 in order to promote awareness of the nature-

made star quality seal among end customers. Subsequent 

to the first stage of the campaign in autumn 2016, a sec-

ond and third stage were completed in spring and autumn 

2017. A customised campaign website was launched for 

each of these stages, which contained a competition, a 

search function for naturemade products and informa-

tion on naturemade. Online advertisements were placed 

at the same time to promote the naturemade star quality 

seal and the competition further. All VUE members were 

additionally provided with a toolbox containing sugges-

tions for advertising and communications materials for 

the naturemade star quality seal. They were able to use 

these tools in developing their own activities around this 

quality seal. About 20 % of the VUE members partici-

pated in the campaign through activities of their own.

A survey on the success of the campaign was conducted 

in late 2017 and showed that one in ten people living in 

Switzerland had seen the online advertisements. Further-

more, 32,000 people participated in the competition, and 

about 3,300 people used the campaign website to source 

information about naturemade products offered by their 

regional energy utility.

WWF Facebook post about the 2nd 

competition of the naturemade campaign, 

June 2017.

Article and ad in Energie Wasser 

Bern’s Direkt customer magazine, 

issue 3/2017.

Article in Global Flash magazine 

by SQS, January 2017.

Ad in the employee magazine  

Die Post, June 2017.

Examples of communications measures conducted by VUE members  
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Successes of the funding scheme 
VUE has defined strong support for the construction of 

new renewable energy (NRE) facilities of naturemade star 

quality as part of the naturemade basic quality seal as 

one of its strategic goals.

This goal is implemented through the funding scheme. 

naturemade basic electricity products have been required 

to contain a minimum of 2.5 % naturemade star electric-

ity from NRE (i.e. wind, solar or biomass power plants, 

excluding sewage gas and hydroelectric power) and 3.5 % 

green power of naturemade star quality (NRE and/or 

green hydroelectric power) since early 2016. These new 

rules for the funding scheme apply to all supply licenses 

that have been certified or recertified since 2016. All 

other licenses are still subject to the previous funding 

scheme provisions.

In 2016, a total of 330 GWh/a naturemade star-certified 

electricity sourced from NREs was procured in order to 

comply with the funding scheme. The target volume re-

quired according to the terms of the funding scheme was 

therefore substantially exceeded once again. The pro-

cured volume of naturemade star electricity generated 

from NREs was in fact 1.9 times as much as would have 

been required under the terms of the scheme.

Simplified (re)certification of small PV, 
wind power and drinking water power plants   
The new, simplified (re)certification procedure for small 

photovoltaic (PV) plants, which had already been adopted, 

was incorporated into the naturemade certification 

guidelines and extended to small wind and drinking water 

power plants in 2017 (with effect from 1.1.2018). While the 

new regulations for PV plants apply from the time of cer-

tification, the simplified procedure for wind and drinking 

water power plants can only be applied to recertifications, 

provided that there are no requirements that have not 

yet been met. However, an audit conducted by a nature-

made-accredited lead auditor is still required for certi-

fications of wind and drinking water power plants. The 

simplified certification procedure can be applied to plants 

with an output of less than 30 kilowatt ampere (kVA).

The wind power plant on the slopes of the Gütsch mountain 

near Andermatt has produced naturemade star electricity for 

15 years. (Photo: EW Ursern)

Promotion of new renewable energies   

  �Actual volumes (actual procurement of naturemade 

star electricity from NREs**)

  �Required volumes (required procurement of nature-

made star electricity from NREs**)

Compliance with the funding scheme
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In 2017, Swiss hydroelectric power plants generated a 

total of 32.5 TWh/a of electricity, about 5 % of which 

(1.5  TWh/a) was produced by naturemade star-certified 

plants. These power plants already meet stringent envi-

ronmental requirements, as is evidenced by their nature-

made star certification, but their operators are addition-

ally under an obligation to improve the respective power 

plant catchment areas. Operators of naturemade star 

hydroelectric power plants therefore establish environ-

mental improvement funds. Since 2016, they have been 

required to pay one centime per kilowatt-hour of nature-

made star electricity sold, whereas until the end of 2015 

they had to pay 0.1 centime per kilowatt-hour of certified 

electricity generated and 0.9 centimes per kilowatt-hour 

of electricity sold.

Greening of hydroelectric power 

Based on the scheme, these funds accrued a total of about 

CHF 88 million for environmental improvements between 

early 2000 and the end of 2016. In 2017, another esti-

mated CHF 11 million were paid into the funds. The funds 

can be used for the ecological rehabilitation of terrestrial 

and aquatic ecosystems and for networking, information 

and communication projects (campaigns, youth pro-

grammes, creation of educational nature trails etc.). 

Since 2000, projects worth a total of CHF 40.5 million 

have been fully or partially funded, that is about 46 % of 

the accrued funds have been spent. Another CHF 23 mil-

lion (26 %) have already been earmarked for specific pro-

jects. As projects relating to hydroelectric power plants 

are frequently very cost-intensive and require long-term 

planning, substantial funds are often accrued before they 

can be spent on appropriate measures.

  New creation of bodies of water �  CHF 7.9 million

  Revitalisation of bodies of water �  CHF 11.9 million

  New creation of terrestrial ecosystems �  CHF 2.7 million

  Revitalisation of terrestrial ecosystems �  CHF 3.8 million

  Flow and bed flow regime improvements �  CHF 0.6 million

  Networking �  CHF 3.1 million

  Other measures* �  CHF 10.5 million

Total expenditure 

CHF 40.5 million

Fund expenditure by allocated purpose (2000–2016)2017 electricity generation in Swiss hydroelectric power plants

  naturemade star �  1.5 TWh/a

  naturemade basic �  1 1.1 TWh/a

  not naturemade-certified �  19.9 TWh/a

Sources: Pronovo AG and BFE (Swiss Federal Office for Energy)

12.6 TWh/a  

naturemade- 

certified

32.5 TWh/a total 

electricity production 

(minus storage pump 

consumption)

* �Specific species recovery measures, neophyte control, perfor-
mance reviews, maintenance, acquisition of land, information 
campaigns, youth programmes, educational nature trails, studies
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Landscape of the Year 2017: Energy infrastructure landscape on the Aare-Hagneck Canal

The refurbished Hagneck power plant integrates harmoniously with its natural environment. (Photo: BKW) 

The new, near-natural section of the Werdenberg inland canal. (Photo: Werdenberger Binnenkanal Company) 

Example of a measure: Revitalisation of the Werdenberg inland canal  
The water in the Werdenberg inland canal flowed along a 

straightened course for more than 100 years, until it was 

ecologically rehabilitated over a stretch of just under two 

kilometres in 2016 and 2017. It now features a channel up 

to 60 metres wide, with a shallow zone, floodplain forests 

and reed areas. Thanks to the ewz fund, among others, 

this formerly monotonous canal has been converted back 

into a natural paradise for people, fauna and flora across 

an area of around 65,000 square metres. The revitalisa-

tion of the Werdenberg inland canal is a beacon project 

of a unique size in eastern Switzerland. 

The natural environment along the Aare-Hagneck Canal 

with its four run-of-the-river power plants is exemplary 

for how intensive utilisation can coexist harmoniously 

with environmental protection. This is why this area was 

awarded the Landscape of the Year 2017 prize by the 

Swiss Landscape Conservation Foundation. The award-

winning organisations (BKW, Energie Service Biel/Bienne 

(ESB) and the Canton of Bern) successfully upgraded this 

landscape from a previously impoverished environment 

to a valuable multi-function habitat in recent years. Both 

the careful refurbishment of the local power plants, which 

are now all certified under naturemade basic or nature-

made star, and numerous ecological rehabilitation pro-

jects supported by the naturemade star fund played a 

major role in this effort.
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Developments and projects 

Association strategy for biogas  
and district heat 
VUE completed the development of its sub-strategy for 

biogas and district heat in 2017. This sub-strategy com-

prises measures aimed at broadening support within the 

gas industry and enhancing the credibility, attractiveness 

and awareness of the naturemade quality seals for biogas 

and district heat. This sub-strategy is already being imple-

mented. VUE has, for example, intensified its exchange of 

experiences and information with the Swiss Gas Industry 

Association (VSG), developed new communications tem-

plates for naturemade star biogas and revised the certi-

fication criteria for biogas in consultation with all Asso-

ciation members from the biogas industry. As part of this 

process, it has become evident that VUE’s Vision 2050 

for biogas and district heat will need to be reviewed.

Efficiency marketplace 
VUE has continued its efforts to establish a national 

efficiency marketplace in collaboration with its distribu-

tion partners ewz, EKZ, Swiss Business Energy Agency 

(EnAW) and Swiss Climate and with the support of 

SwissEnergy. 

VUE has successfully motivated further potential dis-

tributors of efficiency certificates to participate in the 

scheme and has made the option of organising events on 

an energy-neutral basis more attractive. VUE and Swiss 

Climate collaboratively developed a free tool, for exam-

ple, that allows event organisers to easily calculate the 

energy consumed by their events that needs to be offset. 

Thanks to the efficiency marketplace, a number of events 

could again be run on an energy-neutral basis, among 

them the 2017 EnAW symposia and the annual conference 

of EnergieSchweiz.

prix naturemade
In past years, VUE awarded the prix naturemade to buyers 

of naturemade electricity and biogas, with the focus alter-

nating between large consumers, small and medium-sized 

enterprises and Energiestadt municipalities. The prize for 

the 2017 competition was newly awarded to events. The 

prix naturemade is now available in two categories: events 

covering their electricity needs with 100 % naturemade 

star green power, and events offsetting their energy con-

sumption with naturemade efficiency certificates from 

the efficiency marketplace. The competition flyer was 

sent out in December 2017, and interested event organis-

ers were able to submit their applications for the prix 

naturemade until the end of February 2018.

Merger of naturemade resources star  
and VBSA Climate Charter 
Similar to naturemade resources star, the Climate Charter 

of the Association of Swiss Operators of Waste Facilities 

(VBSA) awarded waste incineration plants that stood out 

through their particularly efficient and environmentally 

friendly utilisation of waste. Neosys AG, the monitoring 

and audit company of the Climate Charter label, and the 

VUE Executive Office compared the two quality seals and 

found that it would be sensible to merge the two labels. 

Both VBSA and VUE subsequently agreed that the Climate 

Charter should be withdrawn in favour of naturemade 

resources star. In turn, naturemade resources star will be 

updated to include more specific requirements regarding 

the recycling of reusable materials from incineration 

residue. The relevant modifications to the certification 

criteria will be finalised in 2018.

The Monthey waste incineration plant of SATOM AG was the 

first plant to be awarded under the Climate Charter. It plans  

to obtain naturemade resources star certification in 2018. 

(Photo: SATOM AG)

Communications for  

naturemade star biogas:  

A campaign image
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Outlook

VUE development and VUE’s 20th 
anniversary 
VUE will celebrate its 20th anniversary in 2019. The Asso-

ciation has successfully established itself, its naturemade 

quality seals and its renowned certification system as a 

major presence in the energy industry. This industry is 

undergoing extensive, rapid change, and new issues – 

among them increasing digitalisation – are gaining impor-

tance. VUE will take this as an opportunity to examine its 

current business model and identify the need for action 

for the coming five to ten years. In early 2019, VUE will 

organise a “conference on the future” together with our 

partners, experts and other stakeholders in the field to 

define the Association’s ongoing development in more 

specific terms, potentially including a number of initial 

projects already. Our aim is to present and discuss this 

work on our future direction and launch its implementa-

tion at our anniversary event in the autumn of 2019.

Further development of the eco-power 
sticker 
The eco-power sticker was launched about five years ago 

to promote the use of green power among drivers of elec-

tric vehicles. The development of the sticker was a shared 

project of WWF, m-way, Renault, Mobility House, ewz and 

VUE. However, while electromobility has grown signifi-

cantly since the sticker was launched, sales of the eco-

power sticker have been stagnant. It is therefore planned 

to create a central web page in 2018, where stickers can 

be ordered online, to boost sales with immediate effect. 

A workshop will additionally be held together with the 

sticker sales partners and other VUE partners to work out 

how the sticker can be integrated more closely with the car 

industry and how communications can be enhanced.

Future focus of communications 
Following completion of the 2016/2017 communications 

campaign, the VUE Executive Office and the Communica-

tions Steering Committee conducted a workshop in Novem-

ber 2017 to define the focal points for our communica-

tions regarding the naturemade quality seal from 2018 to 

2020. As part of this process, we reviewed the target 

groups and priorities of the 2014 communications plan.

The following focal measures will be implemented over 

the next three years: 

•	 Communication will be differentiated more clearly be-

tween different target groups.

•	 The address pool of participants in the competitions of 

the communications campaign will be used for sending 

out a newsletter to end customers.

•	 Selected online advertising activities from the campaign 

will be continued.

•	 Potential new licensees, business customers, municipal-

ities and media will be approached with individual, tar-

geted communications activities.

“Green Power Experiences” event  
EBM and VUE are jointly organising the Green Power 

Experiences event to be held on 27 June 2018 to show 

just how broadly green power can be experienced and 

communicated. The event will include an excursion to an 

environmental rehabilitation project on the Birs river, an 

energy spectacle at the EBM Electricity Museum and a 

block of presentations where representatives of compa-

nies purchasing naturemade energy will explain how the 

naturemade quality seal can be used to position compa-

nies as sustainable. The event will be held at the EBM in 

Münchenstein.

Example of a new online ad for naturemade star electricity.Ökostrom-Vignette
Vignette   éco-courant
Vignetta   eco-corrente

2017

Neues Daheim, neuer Strom
Mit wenigen Klicks zu nachhaltigem

 Ökostrom wechseln

Unterstützt von:

2017 eco-power sticker
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Annual financial statement 

Despite a reduction in licensing fees in 2016, the 2017 annual financial statement shows a 

positive result for the year of CHF 27,981. 

Equity was CHF 536,392 on 31 December 2017. Long-term debt, comprising provisions for any 

additional VAT charges, is currently CHF 75,000. 

In view of the positive business development, VUE was able to boost its umbrella brand 

marketing by conducting more communications campaigns in 2017, which were very much 

welcomed by members.

 

Balance sheet as per  31/12/2017 31/12/2016

in CHF

ASSETS

Current assets

Association account 521,698 298,505

Savings account 400,257 757,887

Accounts receivable from trading 40,479 63,45 1*

Other short-term receivables 92,725 43,328

Deferred expenses 27,989 253

Total assets 1,083,148 1,163,424*

LIABILITIES

Short-term debt

Trade accounts payable 405,164 389,1 94

IWB loan 0 100,000

IWB current account 58,226 0

Deferred income 8,366 30,819**

471,756 520,013**
Long-term debt

Provisions 75,000 135,000**

Total debt 546,756 655,013

Equity

Voluntary profit reserves 536,392 508,411**
Total liabilities 1,083,148 1,163,424**

Note on the adjustment of numbers in the balance sheet and profit and loss accounts for 2016:

* 	 Two outstanding certification/licensing fee debts already entered in the books at a total amount of 

CHF 700 were taken off the books as part of the audit of our 2016 annual financial statement, as 

these debtors had terminated their contracts. This correction had been overlooked when preparing 

the 2016 annual report. As a result, there is a CHF 700 difference between the marked amounts 

shown in this report and the corresponding amounts published in the 2016 annual report.

** The auditor newly elected in 2017 redefined part of the provisions which his predecessor had cate-

gorised as short-term debt as long-term debt when auditing the 2017 annual financial statement. 

The corresponding amount is shown as long-term debt for 2016 in order to keep the relevant items 

comparable between 2017 and 2016 in this annual report. 
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Profit and loss account 2017 2016

in CHF

Income from certifications and licenses

Certification fees 45,150 48,000

Fixed licensing fees 74,535 73,929

Variable licensing fees 1 ,362,262 1,345,527

1,481,947 1,467,456*
Membership fees 286,000 300,500
Income from special projects

Events 0 1,000

Specialist consultancy, new energy systems, parameter models 0 15,968

Market survey 23,148 16,250

Eco-power stickers 2,619 2,373

Efficiency marketplace 1 1 ,000 39,832

Efficiency marketplace partners (ewz, EnAW, ECG) 0 18,864

36,767 94,287
Total operating income 1,804,714 1,862,243*

Certification expenditure

Project management, administration – 135,094 – 131 ,022

Communications office, customer care – 178,598 – 181 ,253

Newsletter, website, annual report, fund evaluation – 64,487 – 57,1 19

Certification – 341,339 – 328,529

Proof of origin – 41 ,503 0

International matters – 8,238 – 7,902

Umbrella brand marketing, including campaign – 356,211 –  362,674

Specialist consultancy, new energy systems, parameter models – 151 ,121 –  141 ,413

– 1,276,591 – 1,209,912 
Association expenditure

Management – 210,000 – 206,597

Accounting and auditing – 14,758 – 14,871

– 224,758 – 221,468
Special projects expenditure

Events – 56,584 – 147,165

prix naturemade – 6,893 – 7,808

Market survey – 51 ,738 – 35,014

Eco-power stickers – 12,060 – 8,421

Efficiency marketplace – 57,688 – 60,000

Efficiency marketplace partners (ewz, EnAW, ECG) 0 – 18,860

PR activities – 6,541 – 23,549

– 191,504 – 300,817
Other operating expenditure

Memberships – 100 – 652

Online presence, brand – 2,540 – 7,832

Printing, trade fair stand, translations – 30,493 – 38,961

Stationery, postage, expenses – 25,291 – 24,823

FileMaker, IT – 19,773 – 38,047

Non-refundable VAT, misc. expenditure – 5,683 – 7,513

– 83,880 – 117,828
Financial result

Financial income 0 384

Financial expenditure 0 – 3,626

– 3,242
Total expenditure – 1,776,733 – 1,853,267

Annual profit 27,981 8,976*



14 VUE Annual Report 2017

Auditor’s report



VUE Annual Report 2017 15

Organisational chart of the VUE (December 2017) 

* co-president

Election

	 EXECUTIVE OFFICE	

		
	  Brandes Energie AG 	  
	

	 MEMBERSHIPS OF THE VUE	

		
	  RECS (Renewable Energy Cert. System) 	
	  ECS (Energy Certificate System) 	
		

	 GENERAL MEETING	

			 
Category A: 1 vote 	  Category B: 2 votes 	  Category C: 3 votes
Category D: 2 votes 	  Category E: 1 vote 	  Category F: 1 vote
	

	 BOARD	

			 
Category A 	  Swiss Water Management Association, M. Roth
Category B 	  Biomasse Suisse, A. Märki; Swissolar/Suisse Eole, P. Hüsser
Category C 	  BKW, M. A. Meier*; Repower, B. Signer; SIG, C. Pastoriza
Category D 	  Pro Natura, Stella Jegher; WWF Switzerland, T. Vellacott 
Category E 	  Konsumentenforum, B. Ramer
Category F 	  Swiss Post, B. Hausammann*
	

	 AUDITOR	

		

EFFICIENCY MARKETPLACE 
COORDINATION GROUP

		
	  EKZ 	
	  EnAW 	
	  SwissEnergy 	
	  ewz 	
	  soluziun 	
	  Swiss Climate 	
		

CRITERIA WORKING  
GROUP

consults, makes  
applications to the Board

		
Biomasse Suisse, A. Wellinger 

	  ewz, G. Emch 	
	  Pro Natura, L. Vetterli 	
	  Repower, C. Brütsch 	
WWF Switzerland, P. Hofstetter
		

COMMUNICATIONS STEERING 
COMMITTEE

submits proposals  
to the Board

consults  
implementation

		
	  AET, P. Jolli 	
	  BKW, M. Schweikert 	
	  ewz, H. Graf 	
Konsumentenforum, D. Roten
	  SIG, C. Pastoriza 					  	
	  WWF Switzerland, C. Rytz 	

		

HYDROELECTRIC POWER 
TECHNICAL COORDINATION

		
	  AquaPlus, F. Elber 	
	  BKW, D. Marbacher 	
	  Corealis, D. Sidler 	
	  EAWAG, B. Wehrli 	
	  ewz, S. Haag 	
	  Pro Natura, L. Vetterli 	
WWF Switzerland, J. Brändle

		

consults Criteria  
Working Group

consults, makes  
applications to the Board

	 ASSOCIATION MEMBERS	

			
Category A 	  Electricity producers “Hydroelectric power plants” and their associations �  37
Category B 	  Producers “New renewable energies” and their associations, �  51  
	 incl. waste incineration plants�
Category C 	  Energy suppliers, energy traders and their associations �  69
Category D 	  Environmental organisations �  2
Category E 	  Small consumers’ associations �  1
Category F 	  Large commercial consumers and their associations �  5
	

Number  
of members



 VUE Association for Environmentally  
Sound Energy
Molkenstrasse 21
CH-8004 Zurich
T +41 44 213 10 21
info@naturemade.ch
www.naturemade.ch


